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Building lasting partnerships through authentic storytelling. me

Ea—— Since joining the True Native Media roster in 2022, The Murder Sheet has grown
= from a niche investigative podcast into a trusted platform for national
iﬁ “ advertisers looking to connect with highly engaged audiences through authentic
- host-read storytelling.
The Murder
Sheet Through a thoughtful, long-term partnership strategy, the show evolved beyond
& eyt Tt short-term test campaigns into a reliable destination for brands seeking
sustained audience connection and measurable campaign impact. Along the
co Nl e - way, The Murder Sheet has strengthened its position as a standout environment
e i for advertisers who value trust, consistency, and meaningful listener
F—— engagement.
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	Since joining the True Native Media roster in 2022, The Murder Sheet has grown from a niche investigative podcast into a trusted platform for national advertisers looking to connect with highly engaged audiences through authentic host-read storytelling.
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	Brands across a wide range of mission-driven categories continue to invest in The Murder Sheet. To date, the show has partnered with over 35 individual lifetime advertisers, with typical campaign maturity evolving from one-month tests to 12-month annual commitments.
	The largest share of advertisers comes from categories that align closely with the audience’s interests, including Retail (Women's Apparel & Jewelry), Home & Cyber Security, and Gaming.
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